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If only the favourites were as reliable 
as TAB's IBM computers. 


When it comes to their computerized 
betting system, New South Wales TAB do 
not gamble. After all, when you are tak- 
ing anything up to $50 million a day in 
individual bets, you must have absolutely 


reliable systems. 
That’s why NSW TAB put their faith 


in IBM expertise and innovation, and use 
3090 technology. 


Twenty-one years ago, we worked 
together to produce the world’s best 
computer betting system, and we’ve been 
constantly improving and refining it 
ever Since. __ 

Our close partnership allows us to 
tailor every solution to a particular business 
need, which in this case has meant the 
development of new technology unique to 


3090 is a trademark of International Business Machines Corporation in the US and/or other countries. Magnus Nankervis & Curl/IBM 9983 AUS 


TAB. ‘Today, NSW TAB has a permanent 
team of IBM specialists, ensuring that their 
computer betting system remains virtually 
100% reliable. 

That’s more than you can say for some 
of the tips you get. 

Please telephone 
IBM direct on 008 
028 211. 

























Masterly 
Fakes 


Look carefully: that “Italian 
Renaissance” statue could 
be a copy 
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By ROBERT T. ZINTL FLORENCE 








i aked and grotesque, the famous Bac- 
chino statue sits astride his stone turtle 
in Florence’s Boboli Gardens. Tourists stop 
to splash their hands in the fountain below 
and slap the figure’s fat belly. 

Great fun—except the statue is not the 
original 16th century carving of a dwarf at 
the Medici court. It is a copy made of 


crushed marble and epoxy by Florentine : . 
artisan Andrea Fedele four years ago. The The real statues have quietly gone the | crowning the Palazzo Vecchio are made of 


real Bacchino, still awaiting museum dis- | way of more and more of Italy’s open-air fiber glass. The Doors of Paradise on the 
play, sits in Fedele’s workshop, along with | art treasures—into indoor safekeeping. | Baptistery are still a gilded bronze, but 
other Boboli masterpieces like the graceful | Visitors to Florence’s Piazza della Signoria | they were made in Paris and switched with 
Ganymede by Battista Lorenzi. Fedele’s re- | see imitations of what used to be there: Mi- | Lorenzo Ghiberti’s originals last summer. 

production of the beautiful boy riding an | chelangelo’s David was replaced by a copy All this artifice makes Italians uneasy. 
eagle now sits overlooking Florence’s ca- | in 1908; the nearby bronze of Donatello’s | “A copy, even if very well made, is always a 
thedral dome. As with the Bacchino, no | Judith and Holofernes is a more recent re- | heavy-handed transformation of the origi- 
sign indicates that it is a substitute. production. The lion and fleur-de-lis | nal,” says Bianca Maria Scarfi, the archaeo- 















ISIT REAL ORISITEPOXY? The 
stand-in Ganymede, left, and unreal 
Bacchino at the Boboli Gardens 
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logical superintendent for Ven- 
ice. Still, most agree that there 
is no other remedy. The copy 
of David has a graffito for 
drugs scratched into its base. 
Giambologna’s Rape of the Sa- 
bines, now inside the Galleria 
dell’Accademia, is almost unre- 
cognizably pitted and eroded by 
pollution. A far cleaner copy is 
displayed outside. Says Pio 
Baldi, interim director of 
Rome’s Central Institute of 
Restoration: “We can’t remove 
the threat to these works of art, 
SO we must remove the works 
themselves.” 

The practice is hardly new: 
Florentines replaced Donatel- 
lo’s prophets on the cathedral 
bell tower with copies as long 
ago as the *30s: But substitutes 
are multiplying as techniques 
become cheaper and easier. 
Copyists make an impression of 
a statue’s surface by coating it with silicon, 
which is peeled off to make a mold that can 
be filled with a malleable composite of pul- 
verized marble, sandstone, epoxies or plas- 
tic. The century-old reproduction of the 
David was painstakingly carved from a sin- 
gle block of marble, virtually a work of art it- 
self; Fedele’s copy of the Bacchino took six 
weeks to make and cost only $6,500. 
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But the original winged lion braves Venice’s pollution 
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Not everything can be remade so fast or 
so well. Annamaria Giusti, director of stone- 


sculpture restoration in Florence, notes that. 


Ghiberti’s original Doors of Paradise were 
gilded by being dipped ina thin layer of liquid 
gold floating on mercury. Health and envi- 
ronmental laws prevent modern workshops 
from repeating the process, so the copied 
doors lack the patina of the original. Some 











cities simply refuse to replace 
great works. The 4th century 
B.C. winged lion that sits atop a 
column in Venice’s Piazzetta San 
Marco was restored and re- 
turned to the city last April. So 
important is the lion as a symbol 
@ = of the city and its people that the 
" original was put back on its ped- 
estal despite the risk from Ven- 
ice’s heavy industrial pollution. 
Romans are equally at- 
tached to the 2nd century 
equestrian statue of the Emper- 
or Marcus Aurelius, which until 
1981 was the focal point of Mi- 
chelangelo’s Renaissance Piaz- 
za del Campidoglio. A decade- 
long restoration was completed 
last year, but the statue’s age 
and its importance as a symbol 
of the Roman commune make 
it too vulnerable a target. Last 
month vandals sprayed graffiti 
on the statue’s empty base. 
Moreover, the statue is considered too del- 
icate to be subjected to a mold of any kind, 
and its custodians are investigating ways to 
produce a copy without damaging the orig- 
inal. Until then, the Roman Emperor and 
his horse sit behind glass in the Campido- 
glio’s Palazzo dei Conservatori, and Mi- 
chelangelo’s magnificent piazza lies empty 
at its heart. a 
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WHEN BUSINESS CALLS YOU To PERTH... 


You would also appreciate certain 
economies. 
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BUSINESS CALLS 
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$ l 5 3 PER DAY INCLUDING 
FREE* MOBILE PHONE 











PACKAGE VALID APRIL | TO AUGUST 31, 1991. SUBJECT TO AVAILABILITY AND CHANG 
USER/GUEST. ITT SHERATON ACCEPTS NO RESPONSIBILITY FOR LOSS, DAMAGES ETC. NORMAL RENTAL CONDITIONS APPLY. 















ONE HoTeEL Has ALL THE ANSWERS. 


Sheraton Perth Hotel understands the 
business traveller. You need exemplary 
service, first class accommodation, efficient 
communications and business facilities. 


April through August, the Sheraton 
Perth Hotel’s ‘Business Calls’ Package 
~ gives you an elegant room, 
welcome drink, daily news- 
paper, use of sauna and pool, 
and complimentary cooked 

breakfast. 

Whilst this is already 
excellent value at only 
$153 a day, as a special 
added feature the Hotel 
also includes a portable 

telephone for your 
> exclusive use, *rental 


ES. ALL TELEPHONE CHARGES EXCLUDING RENTAL THE RESPONSIBILITY OF THE 





free, so you can have communication at 
your fingertips, on the move. 

So when business calls you to Perth, 
choose Sheraton Perth Hotel. Our ‘Busi- 
ness Calls’ Package is your answer. 

aN 
¥ Y 
(Ss) 
N 


Ay, vid 


Sheraton Perth 
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207 ADELAIDE TERRACE, PERTH, WESTERN AUSTRALIA 6000. 
AUSTRALIA PHONE: (09) 325-0501 
TELEX: AA 92938 SHERACO FAX: (09) 325-4032 


ITT SHERATON. THE NATURAL CHOICE. 
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SIEMENS 







The Sound Solution for 
Gall and Kidney Stones 


Thanks to Siemens medical technology gall 
stones and kidney stones can now be located 
and treated without surgery. 


How do we go about it? The answer is — sound. 


By using acoustical sound waves, stones are 
pulverized into fine grains which then pass easily 
out of the system.-—The therapy is not only quick, 
but most importantly, painless. 


But that’s not all. Siemens has also added an 
improved diagnostic technique to the treatment 
component. Previous techniques for locating and 
monitoring gall and kidney stones proved 
difficult. X-ray scanning alone couldn't do the job. 
But then Siemens added a second perspective. 
By attaching an ultrasound probe to the acoustical 
sound head, images of the stones become more 
precise. The result: a more effective treatment, 
and usually in less than an hour. 


Combining diagnostic imaging and treatment 
into one integrated system puts Siemens on the 
leading edge in medical engineering. Proving 
once again that it’s a leading innovator in elec- 
tronic and electrical engineering worldwide. 


lf you would like more information, please write to: 
Siemens AG, 

International Information Centre 11/2240 T, 

P.O. Box 23 48, D-8510 Furth 

Federal Republic of Germany 
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Siemens. 
Innovation is our strength. 


